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GlobalData’s comprehensive beverages research provides unique industry insights
GlobalData researches 36 product categories from a value and volume perspective, which enables clients to gain unique 
industry insights to help it capitalise on growth opportunities. 

Non-Alcoholic BeveragesAlcoholic Beverages

| Consumer
Beverages

Beer
Cider

Hot Tea
Hot Coffee

Other Hot Drinks

Fortified Wine
Sparkling Wine

Still Wine

Brandy
Gin and Genever

Liqueurs
Non-Alcoholic Spirits 

Rum
Speciality Spirits

Tequila and Mezcal
Vodka

Whiskey

Packaged Water
Bulk/HOD Water
Flavoured Water
Enhanced Water

Carbonates
Juice

Nectars
Still Drinks

Squash/syrups
Fruit Powders

Iced/RTD Tea Drinks
Iced/RTD Coffee 

Drinks
Sports Drinks
Energy Drinks

Drinkable Yogurt
Milk

Soymilk and Soy 
Drinks

Grain, nut, rice, seed 
milk alternatives

Flavoured Alcoholic 
Beverages

Category Segments 100

Unique Trademark Owners 9000+

Unique Trademark Brands 26,000+

Retail and Foodservice Channels 13

Unique Pack Type/Material/Size combinations 3500+
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North America

2 Countries

01

South America

19 Countries

Asia

24 Countries

Africa & Middle 
East

23 Countries

Oceania

2 Countries

02 03 04 05 06

East & West 
Europe

41 Countries

GlobalData’s Geographical Coverage
Product research is carried out across 6 primary regions, covering 111 total markets. Through researcher interviews and extensive 
secondary research, GlobalData have compiled comprehensive macroeconomic and socioeconomic profiles for each market.
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Research Methodology - Overview
GlobalData's research methodology is industry-leading and works closely with industry partnerships across the value chain. From suppliers,
manufacturers, retailers, and food service providers, GlobalData covers the full market at an unparalleled depth and provides accurate and
reliable industry insight and analysis. This “brick-by-brick” approach, as well as the cross-fertilization with our other related services, ensures that
our research has an internal logic which crosschecks from all perspectives.
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Primary Research
GlobalData operates a global network of highly experienced researchers that conduct local face-to-face industry interviews continuously
throughout the year. Our local researchers specialize within the beverages industry and over many years have established a strong and trusted
network of research participants across the consumer value chain. Access to these industry research participants provides GlobalData with the
latest trends and market estimates, which are highly accurate and timely.

• GlobalData’s extensive primary research program helps to establish:
• Macroeconomic and political conditions influencing beverages consumption
• Competitor analysis along with identifying key manufacturers and their market share in industry
• Key factors and growth drivers fueling beverages consumption
• Latest consumer trends which are likely to impact future performance of categories and segments
• Distribution and channel specific developments
• Key marketing strategies and promotional activities of manufacturers and their competitors
• New brand launches, innovations in product and packaging
• Prices across categories

• Primary research is conducted throughout the year to ensure it captures trends and development seamlessly. All interviews
are conducted using a highly structured primary research guide and the outputs are audited, documented and analyzed to be
fed into the final triangulation process

• The second aspect of primary research is the store audits where GlobalData conducts retail shelf space analysis of leading
retail stores across all the countries that is included in the research scope. Comprehensive information gathering is conducted
at SKU level capturing detailed product and packaging information along with the shelf space patter of each brand variant

Few Insight Providers
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Industry Research
Information is collected from various reliable publicly available publications.

• GlobalData continuously tracks publicly available published material to understand the beverage industry from a
360-degree perspective.
• Macroeconomic statistics and developments
• Industry views by experts
• News articles
• Annual reports of companies
• Government statistics
• Trade bodies publications
• Magazines
• Publicly available key stakeholder interviews

• Publications and news feeds are researched to gather intelligence and insights on the beverages market. All
secondary research sources are captured and documented with each source rigorously tagged for various themes
to create a strong storyboard

• All secondary inferences and data points collected are also validated through primary interviews to ascertain the
impact of these trends in the beverage industry

Few Secondary Sources 
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Intelligence Tools
With country analysts acting as a central point, insight and inputs from cutting-edge GlobalData products and services were
used across GlobalData’s beverages program to enhance both data and insight.

Disruptor & Thematic
Tracking key sector themes, allows the analyst
to understand the impact of these themes on
the beverage sector - for example, how will the
sustainability theme impact the beverage sector
in 2020 and beyond.

News, Companies & M&A Tracking
Allows the analyst to keep abreast of all
market information relating to key players
in the beverage market.

Product Launch Analytics & Pack Track
Enables the analyst to track new and innovative
product launches by country that will impact the
beverage market.

Annual & Quarterly Innovation Reports
Allows the analyst to fully immerse themselves
in the nuances of all beverage categories, and
indeed sectors and categories that will impact
the beverage market.

Influencer & Sentiment Analysis
Tracking the social media activity of key market
influencers allows the analyst to assess future drivers
of the market.

ConsumerSurveys
Allows the analysts to access surveys responses from
500,000 consumers across 50 markets. These survey
responses are used to assess consumer openness to
new beverage ingredients, attitudes to sustainability
for example, and how consumer perception is
changing over time.

Consumer TrendSights Reports
Allows the analyst to understand the impact of consumer
trends, for example health and convenience, on the beverage
sector.

Price and Menu Intelligence
Allows the analyst to track price points across both the
retail and out of home channels daily. These price
points are one input into GlobalData's value database.

Country Analyst

https://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjvyPjP0vLfAhUB3xoKHQaYBw0QjRx6BAgBEAU&url=https://www.flaticon.com/categories/people&psig=AOvVaw2uARFdY3w5P-_1R_YNF_AR&ust=1547739830376007
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Pricing Sources
GlobalData monitors pricing on a global scale using multiple price research techniques to provide accurate retail and
foodservice average prices. GlobalData conducts pricing research at SKU by sub-channel level to ensure robust and defendable
weighted average prices are published.

Pricing Research Inputs

Quarterly Store and Channel Audits

• Global store audit team dedicated to 
quarterly price collections

• Cross-channel analysis to captured 
retail and foodservice

• Nielsen and IRI coverage where 
available

Daily Retail Price Intelligence

• Over 25k Brands
• Over 164k SKUs
• Regional coverage
• Over 331 leading online retailers

Menu Intelligence

• 9.9 million drink menu items
• 639,552K foodservice establishments
• 31,779 cities
• 86 countries

Primary & Secondary Research

• Interviews with Industry Executives
• B2B and B2C surveys
• Company Annual Reports
• Financial Statements
• National Statistics
• Import/Export Data
• Published reports in trade media

Welcome to Online Price Intelligence
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Value Methodology
GlobalData fully capitalises on its research strengths - transparent, accurate, defendable volumes and pricing - in order to
generate robust interim and annual value and volume data, generating a comprehensive database with over 100 million data
points.

Brand

Brand Packaging Channel

Brand

Pack 1

Pack 2

Pack 3

Sub-Channel

Average Price

SKU Sub-Channel Average PriceX

SKU Sub-Channel Average PriceX

SKU Sub-Channel Average PriceX

SKU Sub-Channel Average PriceX

SKU Sub-Channel Average PriceX

SKU Sub-Channel Average PriceX

SKU Sub-Channel Average PriceX

SKU Sub-Channel Average PriceX

SKU Sub-Channel Average PriceX

3. Price Per Liter

• Quarterly store audits
• GlobalData Retail Price Intelligence
• GlobalData Foodservice Menu Intelligence
• GlobalData Product Launch Analytics
• GlobalData’s proprietary price modelling framework
• Nielsen (where available)
• IRI (where available)

• Bottler/filler interviews
• Wholesaler interviews
• GlobalData Foodservice
• GlobalData Retail
• Nielsen (where available)
• IRI (where available) 
• Desk research

• Packaging interviews
• Bottler/filler interviews
• Manufacturer Shipment 

data (where available)
• Quarterly store audits
• GlobalData Product Launch 

Analytics
• Trade press/associations
• Desk research

• Manufacturer interviews
• Manufacturer Shipment 

data (where available)
• Company reports/website
• Daily news
• Desk research

2. Volume Forecast

4. Average PPL ForecastSOURCES:

Sub-Channel

Sub-Channel

Sub-Channel

Sub-Channel

Sub-Channel

Sub-Channel

Sub-Channel

Sub-Channel
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Forecast Methodology - Introduction
GlobalData has developed a sophisticated forecasting model that allows stakeholders to plan effectively, giving a sizeable 
competitive advantage and maximizing return on investment.

Confidence

1% year-on-year forecasting variance
means decisions can be taken with
complete confidence.

Competitive Insight

Increase market share, combatting
competitor strategy, with detailed
forecasts at a brand and company level.

Specific Focusing

Identify and target high value growth
areas with SKU level forecasts.

Adaptability

War-game and scenario plan, so you can
readily adapt to any situation .

Pricing Strategy

Maximize ROI, testing pricing strategies
and their effect on volume output and
competing brand substitution.

Market Drivers

Analyze which inputs are driving the
market, so you can tailor your
marketing strategy to target the right
demographics and trends.
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Forecast Methodology - Process
The application of advanced statistical techniques ensures rigor and accuracy in GlobalData’s forecasts.

It is achieved by first selecting the most relevant market driver attributes for each product category as each category has different drivers
influencing in varied manner. Time-lag analysis is applied on each of these drivers to derive consistent and accurate long-term view. All these
drivers are applied using Bayesian analysis to derive forecasts that undergo a series of quality checks before finalizing.

STEP 1: Analyse the effect drivers have on the 
market over time.

STEP 2: One forecast for each driver utilising 
time-lag analysis.

STEP 3: Bayesian analysis refines 
forecasts to one robust answer.

GDP

MARKET SIZE

Market Forecast (based on GDP)

FINAL 
MARKET

SIZE
FORECAST

Inflation MF (Inflation)

Smartphone Penetration MF (Smartphone Penetration)

Recycling Rates MF (Recycling Rates)

Commodity Pricing MF (Commodity Pricing)

Obesity Rate MF (Obesity Rate)

Age Demographics MF (Age Demographics)

Fertility Rate MF (Fertility Rate)

Average Annual Wage MF (Average Annual Wage)

Weather MF (Weather)

Improving forecast accuracy by analyzing correlation between inputs over time.
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Forecast Methodology - Price Elasticity
Pricing elasticity enables the effective prediction of the impact of pricing changes on market performance.

STEP 1: Predict scenario volume based on historic 
relationship between volume and price

STEP 2: Relationship between subject 
brand and other brands analyzed

STEP 3: Predict scenario-based volume of 
other brands

Price
Subject Brand

Scenario Volume
Subject Brand

Volume
Brand A

(OV)

Relationship Coefficient
Brand A

(RC)

Volume
Subject Brand

Volume
Brand B

(OV)

Relationship Coefficient
Brand B

(RC)

Scenario Volume
Brand A

Price
Subject Category

Scenario Volume
Subject Category

Category Volume Based on
Subject Brand Analysis

(VBA)

Volume
Subject Category

Category Volume Based on
Subject Category Analysis

(VCA)

Scenario Volume
Brand B

The historic relationship between volume and price is 
analyzed for both the brand in question and the category as 
a whole. This is performed using cross-correlation analysis. 
Based on this relationship a new prediction is made for the 

two volumes in question.

The historic relationship between the brand 
in question and other brands is then 

analyzed. The size of the category is also 
calculated based on the price elasticity 

calculation for the individual brand and the 
category as a whole.

A relationship coefficient for the competing 
brands is calculated. The closer the

relationship between brand performance, 
the greater relationship coefficient. Scenario 
volumes for other brands are calculated as:

OV + RC * (VCA - VBA).
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Forecast Methodology - Technical USPS
GlobalData’s forecast model has several unique selling points that separate it from the competition. The accurate predictions
that these USPs produce means detailed future planning can be undertaken.

Sa
le

s 
Fo

re
ca

st

20m

40m

60m

80m

100m

1st prediction

2nd prediction

3rd prediction

Forecast lies here

[Anomaly is discounted]

Cross-Correlation

A more realistic world and market scenario can be built by utilising time-
lag analysis so delayed effects of events upon the market can be
examined.

Price Elasticity

The effect that differing pricing strategies have on volume output can be
analysed, not only on the subject brand, but also on competing brands in
the market. Optimal pricing strategies can therefore be employed within
your organisation, maximising profit margins, market share and ROI.

Bayesian Techniques

Highly increases the accuracy of predictions to within 1% year-on year.
Drivers that affect the market the most have a stronger bearing on the
final prediction, again building an ever more realistic scenario.

Driver Data

Linear Regression Time-Lag Analysis

2020 2020
2021 2021
2022 2022
2023 2023

2022 Market Data
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Forecast Methodology - Review Process
A number of validation processes are employed to ensure the true drivers that are affecting the market are utilized and 1% 
year-on-year variance maintained.

Driver Effect

Correlations between the market data and
proposed drivers are calculated.

Reality Testing

Blind forecasts for the last three historic
years are undertaken and any data points
where year-on-year variance exceeds one
percent are flagged.

Error Term

The theoretical error term between the
market data and each driver is calculated.
Data points where this exceeds one
percent are flagged.

Final Analysis

The above information is reviewed, and a decision made based on both scientific and logical reasoning as to which
drivers should be kept for the final model or if any others need to be added and tested.

Driver Interdependence

Correlations between each driver and
every other driver are calculated.
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Forecast Methodology - Review Process
As well as ensuring that the science behind the methodology is sound, expert analysts also review data in depth to ensure
future legislative, consumer, and macro-economic trends are incorporated.

1) Data is forecasted for all future years including seasonality-adjusted quarterly
forecasts utilizing the methodology described and the drivers specified in the
following slides. The validation process is reviewed to ensure 1% year-on-year
variance is adhered to.

2) Results are reviewed by country
market experts, ensuring that
forecasted growth represents
actual consumer and macro-
economic trends in the country.
Typically, at this stage 1-2% of data
points are flagged.

3) Affected data points are passed back to the data science team for a second round
of forecasting. Suggestions of techniques to incorporate are on boarded and fed
through the model.

4) A final review is conducted by
country experts where any amends are
made in the data. Less than 0.5% of
data points are flagged at this stage.

Final Forecasts

Data Science TeamExpert Analysts
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Forecast Methodology – Monthly Updates
The forecast process – from initial analysis to expert review – is repeated monthly. Monthly updates allow GlobalData to stay 
abreast of any developments within the Soft Drinks industry and ensure forecasts accurately reflect these developments.  

•Using Time-lag Analysis 
and Price Elasticity, 
how a development 
will impact forecasts 
can be measured and 
added to the data.

•With Bayesian Analysis, 
evidence from new and 
old forecasts are 
compared and 
combined to maximise 
accuracy.

•Recent developments 
to a given market will 
be identified at this 
stage. They could be a 
new variable (e.g. a 
new tax policy) or 
changes to an existing 
variable (e.g. GDP).

•Expert review ensures 
the process was 
followed correctly, 
that the relevant 
trends/changes were 
incorporated, and that 
the data is sensible 
and realistic

Forecast 
Review

Market 
Driver 

Analysis

Individual 
Market 

Forecasts

Final 
Market Size 

Forecast

One Full-
Month Cycle
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Forecast Methodology - Case Study
Below is a case study of the soft drinks market in 10 major global markets where forecasts were undertaken blind for the years
2018–2020. This showcases the 1% variance produced by the tool.



Restatement Policy
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Restatement Policy Overview
GlobalData is committed to publishing accurate and robust consumer intelligence. Occasionally, GlobalData is presented with further research inputs 
post publication which sometimes calls for information to be updated and republished. GlobalData’s Consumer Restatement Policy details the official 
company process for investigating, approving, implementing and communicating all consumer restatements. 

GlobalData has researched and published  leading consumer intelligence and analytics for over 5 decades, working closely in industry partnerships 
with suppliers, manufacturers and distributors, on a global and local level, to provide credible and robust value and volume insights covering the 
breadth and depth of consumer marketplace dynamics. 

As is synonymous to all research agencies, GlobalData assumes small degrees of misalignments in its published services, owing to the varying sources 
of research inputs received and how they are interpreted. GlobalData is committed to publishing accurate and robust intelligence to all its customers 
and welcomes all feedback and challenges regarding its research perspectives. As is customary across all GlobalData’s syndicated and consulting 
services, all research and analysis activity is documented in Research Audit files, providing transparency to our beverage's operation. 

GlobalData’s Consumer Restatement Policy details the official company process for investigating, approving, implementing and communicating all 
data restatements. It defines  restatements and how they differ from data revisions,  all stakeholders involved throughout the restatement process, 
official time restrictions for managing and implementing approved restatements. 

GlobalData’s Consumer Restatement Policy is endorsed across all consumer sectors
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Restatement Policy Definition
Restatements are officially sanctioned retrospective adjustments to previously published data and/or analytical reports. They occur outside of the 
typical research and analysis publication schedule and necessary to maintaining and protecting GlobalData’s research accuracy and credibility. 

Status Description

Misalignment: Logged
When an internal or external stakeholder challenges published data and/or report and requests 
GlobalData to justify and or change information.

Misalignment: Under 
Investigation

When GlobalData Analyst team compares all research inputs  used to publish latest perspective with new 
information supplied by internal or external stakeholder and considers the weight of evidence and 
credibility of all perspectives.

Misalignment: Justified
with client agreement

When GlobalData  concludes data and/or report should remain unchanged as the weight of evidence (or 
lack of credible evidence supplied by internal or external stakeholder)  remains in GlobalData’s favour. 
Client is satisfied with justifications and accepts no changes will occur. 

Misalignment: Justified
without client agreement

When GlobalData  concludes data and/or report should remain unchanged as the weight of evidence (or 
lack of credible evidence supplied by internal or external stakeholder)  remains in GlobalData’s favour. 
Client perspective remains misaligned to GlobalData’s perspective. It is likely GlobalData will add a series 
of action points to the next publication cycle to further support research in this contested area. 

Revision

When GlobalData agrees to adjust previously published data and/or analytical reports following more 
robust and credible research inputs. These adjustments take place inside the typical research and 
analysis publication schedule i.e. the point when analysts  are actively working on a market or when the 
latest publication is not yet released to clients. Such changes are logged and approved in the Research 
Audit file and also disclosed to clients in published Data Revision statements as part of the latest 
publication release. 

Restatement

When GlobalData agrees to adjust previously published data and/or analytical reports following more 
robust and credible research inputs. These adjustments take place outside the typical research and 
analysis publication schedule, yet the adjustment is necessary to maintaining and protecting 
GlobalData’s research accuracy and credibility i.e. the adjustment can’t be delayed until the next 
publication cycle. 
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Restatement Policy Scope
GlobalData’s Beverages Restatement Policy is endorsed across all beverages sectors (Soft, Alcoholic, Hot, Dairy) and is inclusive of data and report 
restatements. 

Scope of 
Restatement Policy

Soft 
Drinks

Alcoholic 
Drinks

Hot 
Drinks

Dairy 
Drinks

Global Market Data: Brand Insights
Global Market Data: Channel Insights
Global Market Data: Segment Insights

Beverages: Quarterly Beverage Forecasts

Beer and Cider: Global Beer Trends Volume
Beer and Cider: Brand Volume and Value
Beer and Cider: Channel Volume and Value
Beer and Cider: Packaging Volume

Soft Drinks: Brand/Pack/Channel Volume 
and Value
Soft Drinks: Brand Volume and Value
Soft Drinks: Channel Volume and Value
Soft Drinks: Packaging Volume

Analysis Reports

Timings

GlobalData offers a five 
week window within 

beverages following data 
and report publications for 

all clients to log any 
misalignments with data 

and/or reports



Appendix
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Geographic Coverage - Researched Countries by Beverages Sector
GlobalData researches 111 countries across all beverage sectors. 

Region/Country
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NORTH AMERICA - 2 countries

1. Canada P P P P P P

2. United States P P P P P P

LATIN AMERICAS - 19 countries

3. Argentina P P P P P P

4. Bolivia P P P P P P

5. Brazil P P P P P P

6. Chile P P P P P P

7. Colombia P P P P P P

8. Costa Rica P P P P P P

9. Cuba P P P P P P

10. Dominican Republic P P P P P P

11. Ecuador P P P P P P

12. El Salvador P P P P P P

13. Guatemala P P P P P P

14. Honduras P P P P P P

15. Mexico P P P P P P

16. Nicaragua P P P P P P

17. Panama P P P P P P

18. Paraguay P P P P P P

19. Peru P P P P P P

20. Puerto Rico P P P P P P

21. Uruguay P P P P P P

WEST EUROPE - 20 countries

22. Austria P P P P P P

23. Belgium P P P P P P

24. Denmark P P P P P P

25. Finland P P P P P P
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26. France P P P P P P

27. Germany P P P P P P

28. Greece P P P P P P

29. Iceland P P P P P P

30. Ireland P P P P P P

31. Italy P P P P P P

32. Luxembourg P P P P P P

33. Malta P P P P P P

34. Netherlands P P P P P P

35. Norway P P P P P P

36. Portugal P P P P P P

37. Spain P P P P P P

38. Sweden P P P P P P

39. Switzerland P P P P P P

40/41. UK (GB + NI) P P P P P P

EAST EUROPE - 21 countries

42. Belarus P P P P P P

43. Bosnia P P P P P P

44. Bulgaria P P P P P P

45. Croatia P P P P P P

46. Czech Republic P P P P P P

47. Estonia P P P P P P

48. Hungary P P P P P P

49. Kosovo P P P P P P

50. Latvia P P P P P P

51. Lithuania P P P P P P

52. Macedonia P P P P P P

53. Moldova P P P P P P

54. Montenegro P P P P P P
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55. Poland P P P P P P

56. Romania P P P P P P

57. Russia P P P P P P

58. Serbia P P P P P P

59. Slovak Republic P P P P P P

60. Slovenia P P P P P P

61. Turkey P P P P P P

62. Ukraine P P P P P P

MIDDLE EAST & AFRICA x 23 countries

63. Algeria P P P P P P

64. Angola P P P P P P

65. Bahrain P P P P P P

66. Egypt P P P P P P

67. Ethiopia P P P P P P

68. Ghana P P P P P P

69. Iran P P P - P P

70. Iraq P P P P P P

71. Israel P P P P P P

72. Jordan P P P P P P

73. Kenya P P P P P P

74. Kuwait P P P - P P

75. Lebanon P P P P P P

76. Morocco P P P P P P

77. Nigeria P P P P P P

78. Oman P P P P P P

79. Qatar P P P P P P

80. Saudi Arabia P P P - P P

81. South Africa P P P P P P

82. Sudan P P P - P P
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83. Syria P P P P P P

84. Tunisia P P P P P P

85. United Arab Emirates P P P P P P

ASIA PACIFIC x 26 countries

86. Armenia P P P P P P

87. Australia P P P P P P

88. Azerbaijan P P P P P P

89. Bangladesh P P P - P P

90. Burma (Myanmar) P P P P P P

91. China P P P P P P

92. Georgia P P P P P P

93. Hong Kong P P P P P P

94. India P P P P P P

95. Indonesia P P P P P P

96. Japan P P P P P P

97. Kazakhstan P P P P P P

98. Kyrgyzstan P P P P P P

99. Macau P P P P P P

100. Malaysia P P P P P P

101. New Zealand P P P P P P

102. Pakistan P P P P P P

103. Philippines P P P P P P

104. Singapore P P P P P P

105. South Korea P P P P P P

106. Sri Lanka P P P P P P

107. Taiwan P P P P P P

108. Thailand P P P P P P

109. Turkmenistan P P P P P P

110. Uzbekistan P P P P P P

111. Vietnam P P P P P P

P New researched market in 2021
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Geographic Coverage - Other Country Balancers
For all other smaller countries which make up the remaining global value and volume, category top lines are modelled using regional per capita figure and country 
population data. These countries are referred to as “Other Country Balancers”. 
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LATIN AMERICA

112. Anguilla P P P P P P

113. Antigua and 
Barbuda

P P P P P P

114. Aruba P P P P P P

115. Bahamas P P P P P P

116. Barbados P P P P P P

117. Belize P P P P P P

118. Bermuda P P P P P P

119. Cayman Islands P P P P P P

120. Curacao P P P P P P

121. Dominica P P P P P P

122. Falkland Islands P P P P P P

123. French Guiana P P P P P P

124. Grenada P P P P P P

125. Guadeloupe P P P P P P

126. Guyana P P P P P P

127. Haiti P P P P P P

128. Jamaica P P P P P P

129. Martinique P P P P P P

130. Montserrat P P P P P P

131. St Kitts and Nevis P P P P P P

132. St Lucia P P P P P P

133. Suriname P P P P P P

134. Trinidad and 
Tobago

P P P P P P

135. Turks & Caicos P P P P P P

WEST EUROPE

136. Andorra P P P P P P

137. Cyprus P P P P P P

138. Faroe Islands P P P P P P
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139. Greenland P P P P P P

140. Liechtenstein P P P P P P

141. Monaco P P P P P P

142. Republic of San Marino P P P P P P

EAST EUROPE

143. Albania P P P P P P

MIDDLE EAST & AFRICA

144. Benin P P P P P P

145. Botswana P P P P P P

146. Burkina Faso P P P P P P

147. Burundi P P P P P P

148. Cameroon P P P P P P

149. Cape Verde P P P P P P

150. Chad P P P P P P

151. Comoros P P P P P P

152. Congo (Republic) P P P P P P

153. Djibouti P P P P P P

154. Equatorial Guinea P P P P P P

155. Eritrea P P P P P P

156. Gabon P P P P P P

157. Gambia P P P P P P

158. Guinea P P P P P P

159. Guinea Bissau P P P P P P

160. Ivory Coast P P P P P P

161. Lesotho P P P P P P

162. Liberia P P P P P P

163. Madagascar P P P P P P

164. Malawi P P P P P P
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165. Mali P P P P P P

166. Mauritania P P P P P P

167. Mauritius P P P P P P

168. Mozambique P P P P P P

169. Namibia P P P P P P

170. Niger P P P P P P

171. Palestinian Territories P P P P P P

172. Rwanda P P P P P P

173. Senegal P P P P P P

174. Seychelles P P P P P P

175. Sierra Leone P P P P P P

176. Swaziland P P P P P P

177. Tanzania P P P P P P

178. Togo P P P P P P

179. Uganda P P P P P P

180. Western Sahara P P P P P P

181. Yemen P P P P P P

182. Zambia P P P P P P

183. Zimbabwe P P P P P P

ASIA PACIFIC

184. American Samoa P P P P P P

185. Bhutan P P P P P P

186. Brunei P P P P P P

187. Cambodia P P P P P P

188. Cook Islands P P P P P P

189. East Timor P P P P P P

190. Federated States of 
Micronesia

P P P P P P

191. Fiji P P P P P P

192. French Polynesia P P P P P P
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193. Guam P P P P P P

194. Kiribati P P P P P P

195. Laos P P P P P P

196. Maldives P P P P P P

197. Marshall Islands P P P P P P

198. Mongolia P P P P P P

199. Nauru P P P P P P

200. Nepal P P P P P P

201. New Caledonia P P P P P P

202. Niue P P P P P P

203. Palau P P P P P P

204. Papua New Guinea P P P P P P

205. Samoa P P P P P P

206. Solomon Islands P P P P P P

207. Tajikistan P P P P P P

208. Tonga P P P P P P

Please note, specific annual research is conducted by GlobalData 
for its Syndicated Caribbean service and Beer Minor Market 
program. Results from these services will be aligned at category 
top line level. 

P New modelled market in 2021

P (Premium) Syndicated Caribbean Service

P Beer Minor Markets program
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Contact Us
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GlobalData is a leading provider of data, analytics, 
and insights on the world's largest industries.

In an increasingly fast-moving, complex, and uncertain world, it has 
never been harder for organizations and decision makers to predict 
and navigate the future. This is why GlobalData’s mission is to help 
our clients to decode the future and profit from faster, more 
informed decisions. As a leading information services company, 
thousands of clients rely on GlobalData for trusted, timely, and 
actionable intelligence. Our solutions are designed to provide a daily 
edge to professionals within corporations, financial institutions, 
professional services, and government agencies.

Unique Data
We continuously update and enrich 
50+ terabytes of unique data to 
provide an unbiased, authoritative 
view of the sectors, markets, and 
companies offering growth 
opportunities across the world's 
largest industries.

Expert Analysis
We leverage the collective expertise 
of over 2,000 in-house industry 
analysts, data scientists, and 
journalists, as well as a global 
community of industry professionals, 
to provide decision-makers with 
timely, actionable insight.

Innovative Solutions
We help you work smarter and 
faster by giving you access to 
powerful analytics and 
customizable workflow tools 
tailored to your role, alongside 
direct access to our expert 
community of analysts.

One Platform
We have a single taxonomy across 
all of our data assets and 
integrate our capabilities into a 
single platform – giving you easy 
access to a complete, dynamic, 
and comparable view of the 
world’s largest industries.

About GlobalData
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Find Out More

Find more actionable sector-specific insights to help elevate your 
business strategy using GlobalData’s Intelligence Centers. 

Our comprehensive business solution will help you to exploit market 
opportunities more effectively.

Use the Intelligence Center to:
• Predict future trends 
• Streamline decision-making 
• Design winning customer propositions
• Identify profitable sales segments

GlobalData Insight
Unique Data. Expert Analysis. Innovative Solutions. One Platform.

A connected platform for a dynamic world

https://beta2.globaldata.com/industries-we-cover/globaldata-intelligence-centers/
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NORTH AMERICA

Boston
41 Farnsworth St,
MA 02210, USA
+1 781 762 9450

New York
441 Lexington Avenue,
NY 10017, USA
+1 646 395 5460

San Francisco
425 California Street, 
Suite 1300
CA 94104, USA
+1 415 800 0336

Toronto
530 Richmond St West
Suite 300
M5V 1Y4, Ontario, Canada
+1 703 788 3592

Virginia
9870 Main Street, Fairfax,
Virginia 22031, USA
Toll-free in USA: 
+1 888 777 9940
Direct: +1 703 383 4903
Fax: +1 703 383 4905

EUROPE

London
John Carpenter House
7 Carmelite Street
EC4Y 0BS, UK
+44 207 936 6400

Basingstoke

4th Floor, Northern Cross
Basing View, Hampshire

RG21 4EB, UK
+44 1256 394200

Hull
Shirethorn House
37-43 Prospect Street
HU2 8PX, UK

Manchester
Churchgate House
M1 6EU, UK
+44 161 359 5813

Madrid
C/Jesusa Lara, 
29 - Atico J,
28250 Torrelodones, 
Spain
+34 91 859 4886

Paris
Les Bureaux de Sevres
2, rue Troyon
92316 Sevres, France

CENTRAL & 
SOUTH AMERICA

Bogota
Calle 71,
No 5-23 Suite 501 D
+571 3470749

Buenos Aires
Basavibaso 1328, 2nd Floor
Off 206, Buenos Aires
1006 CA, Argentina
+54 11 4311 5874

Mexico City
Mote Pelvoux 111-2 Piso
Lomas de Chapultepec
Mexico D.F, 11000
+52 55 5284 2945

AUSTRALIA

Melbourne
Suite 1608
Exchange Tower ,
Business Centre
530 Little Collins Street
3000, Victoria
+61 3 9909 7757
+61 3 9909 7759

Sydney
Suite 602, level 6
45 Clarence St
Sydney 2000
+61 2 8076 8815

ASIA

Beijing
Room 2301 Bulding 4
Wanda Plaza, 
No 93 Jianguo Road
Chaoyang District
Beijing 100026, PR China
+ 86 10 6581 1794
+86 10 5820 4077

Hyderabad
KRISHE SAPPHIRE,
MSR Block, 3rd Floor,
Madhapur, 
Hyderabad-500081,
Telangana, India
+91 40 6616 6700

Hong Kong
1008 Shatin Galleria
18-24 Shan Mei Street
Fo Tan, New Territories
Hong Kong S.A.R
+852 2690 5200
+852 2690 5230

Seoul
24th floor, City Air Tower,
Teheranro 87gil
36, Samsung Dong,
Gangnam Gu, 
Republic Of Korea 
(Postcode 06164)
T: +82 2 2016 6070
M: +82 10 8976 2437
F: +82 2 2016 5411

Shanghai
Room 408,
Tower No: 1701,
West Bejing Road
Jing'an District, 200040,
Shanghai, PR China
+86 21 5157 2275(6)

Singapore
50, Raffles Place
Unit 38-04A
Singapore Land Tower
048623
+65 6383 4688
+65 6383 5433

Tokyo
Level 3,
Sanno Park Tower,
2-11-1 Nagata-cho, 
Chiyoda-ku,
Tokyo, 100-616, Japan
T: +81 3 6205 3511
F: +81 3 6205 3521

MIDDLE EAST

Dubai
Dubai Media City
Building 7, Floor 3, 
Office 308
PO Box 502635
United Arab Emirates
+971 4391 3049

Contact Us – A Global Network of Offices


