Leading beer, wine, and spirits producers united

in their ambition to prevent those underage
from seeing alcohol marketing: 2023 audit

In 2014, the International Alliance for Responsible Drinking's (IARD) members agreed the Digital Guiding Principles
(DGPs): five key safeguards on their online alcohol marketing channels, aimed at helping to ensure that their
marketing is only directed at those adults who can lawfully buy their products. In 2020, IARD’s members committed
for these safeguards to be in place for at least 95% of their online alcohol marketing by 2024, and to reach complete
compliance at the earliest opportunity; these 2023 results include members and associate members that have joined
since the DGPs were established: Moét Hennessy, William Grant & Sons, and the Coca-Cola Company.
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